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Your Message in The Market



Your Message 
in the Market

        You Must Be Present

        Your Message Matters

        Show You Care

1

2
3

        Contact Personally4
        Use Tools to Connect5



What We 
Are Doing 
Right Now





Script for Message
• “Hi {name}, I wanted to let you know that I’m thinking of you 

and sending this message to check in on you {and family}. 

• With everything going on, if there’s ANYTHING I can do to 
help, please don’t hesitate to reach out.  

• [My team and network of service professionals are available 
to help in any way we can.] 

• When you have a moment, let me know how you’re doing. 
Take care!









Hold down while 
recording video.





Shared 
Interests

Shared 
Places

Shared 
Concerns

We connect 
with each other 

through… +



Tips from 
Randy Lewis 

(10X Homes RE/MAX 
Professionals, Pheonix AZ





How to Stay In Touch



• The purpose is to provide 
informational value. 

• This informational value is the 
reason for our outreach. 

• Creates authority & credibility 
for your online reputation.

1. Publish useful real 
estate info.



We’re not just here to help you buy and sell real estate. We want 
to be a resource to our clients and community through good 
times and bad. If you and your family are in need of assistance, 
please reach out and let us know how we can help.

ADDITIONAL ITEMS TO CONSIDERBASICS

Sources:    American Red Cross     Department of Homeland Security    Government of Canada 

HOME EMERGENCY 
PREPARATION CHECKLIST

Medical supplies 
(extra contacts/glasses, syringes, hearing aid batteries, etc.)

Baby supplies (diapers, wipes, formula)

Pet food, extra water, and supplies
Manual can opener
Waterproof matches or lighter
Rain gear
Towels
Extra clothing and sturdy shoes
Warm blankets or sleeping bags
Two-way radios
Extra set of car and house keys
Whistle 
Dust masks
Plastic sheeting and duct tape
Work gloves
Disposable cups, plates, utensils, and 
paper towels
Camping stove (and extra fuel)

Household chlorine bleach and dropper or 
water purifying tablets
Scissors, paper, and pencil
Prepaid phone card
Books and activities for children

*Experts recommend a three-day supply for evacuation; 
two-week supply for home.

Water* (2 gallon/2 liters per person, per day)

Non-perishable food*
Flashlight
Extra batteries
Battery-powered or hand-crank radio
First aid kit
Prescription medications*
Non-prescription medications 
(such as fever-reducers and antidiarrheals)

Sanitation items 
(trash bags, toilet paper, hand sanitizer, disinfectant wipes)

Multi-purpose tool
Personal hygiene items
Cell phone with charger & backup battery
Copies of personal documents 
(identification, proof of address, medical information, 
insurance and bank records)

Emergency contact information
Extra cash
Local maps

A BASIC HOME EMERGENCY KIT IS A 
GREAT ADDITION TO ANY HOME, EVEN 
UNDER NORMAL CIRCUMSTANCES.



Subject: Functional Spaces During COVID-19


Hi {first_name},


Since the outbreak of the novel coronavirus (COVID-19), many 
of us are spending a lot more time at home. We’re all being 
called upon to avoid public spaces and practice social 
distancing to help slow the spread of this infectious disease.


While it can be understandably challenging, there are ways you 
can modify your home and your lifestyle to make the best of 
this difficult situation.


Here are a few tips for creating comfortable and functional 
spaces within your home for work, school, and fitness. We also 
share some of our favorite ways to stay connected as a 
community, because we’re all in this together … and no one 
should face these trying times alone.


[insert link to post]


[signature]


P.S. If there’s ANYTHING I can do to help out, please don’t 
hesitate to respond!

• Gather or update contact info 
for all of your contacts & 
connections. 

• Email to all of your contacts 
(include current & past clients). 

• Add the link to your blog post.

2. Send the info to 
people you know.



3. Share a 1-minute 
video.
• Discuss highlights from your blog 

post and include a link to it. 

• Post on your Facebook business 
page. 

• Promote the video using 
Facebook Ads. 

• Share on your Facebook 
Personal Profile.



4. Post info on social 
media.
• Post on your FB Business 

Page. 

• Share from your Business 
Page onto your Personal 
Profile. 

• Post on any social accounts 
you’re actively posting.









5. Individual 
messaging follow-up.
• Use FB Messenger to say, 

“You recently popped up in my 
feed, and made me wonder 
how you’re doing…”



We’re not just here to help you buy and sell real estate. We want 
to be a resource to our clients and community through good 
times and bad. If you and your family are in need of assistance, 
please reach out and let us know how we can help.

ADDITIONAL ITEMS TO CONSIDERBASICS

Sources:    American Red Cross     Department of Homeland Security    Government of Canada 

HOME EMERGENCY 
PREPARATION CHECKLIST

Medical supplies 
(extra contacts/glasses, syringes, hearing aid batteries, etc.)

Baby supplies (diapers, wipes, formula)

Pet food, extra water, and supplies
Manual can opener
Waterproof matches or lighter
Rain gear
Towels
Extra clothing and sturdy shoes
Warm blankets or sleeping bags
Two-way radios
Extra set of car and house keys
Whistle 
Dust masks
Plastic sheeting and duct tape
Work gloves
Disposable cups, plates, utensils, and 
paper towels
Camping stove (and extra fuel)

Household chlorine bleach and dropper or 
water purifying tablets
Scissors, paper, and pencil
Prepaid phone card
Books and activities for children

*Experts recommend a three-day supply for evacuation; 
two-week supply for home.

Water* (2 gallon/2 liters per person, per day)

Non-perishable food*
Flashlight
Extra batteries
Battery-powered or hand-crank radio
First aid kit
Prescription medications*
Non-prescription medications 
(such as fever-reducers and antidiarrheals)

Sanitation items 
(trash bags, toilet paper, hand sanitizer, disinfectant wipes)

Multi-purpose tool
Personal hygiene items
Cell phone with charger & backup battery
Copies of personal documents 
(identification, proof of address, medical information, 
insurance and bank records)

Emergency contact information
Extra cash
Local maps

A BASIC HOME EMERGENCY KIT IS A 
GREAT ADDITION TO ANY HOME, EVEN 
UNDER NORMAL CIRCUMSTANCES.
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Tips from 
Hillary Gaynor 

(Gaynor Distinctive Properties, 
Portsmouth NH)



Balancing Your Media Diet



What We 
Think About

How We Feel

What We Do

Read Watch
Listen



ANNNOUNCEMENT 
Club Members Get 30-days Free 
Access to our Premium Products

$597 $597 $597
Support@ThePaperlessAgent.com
EMAIL:



Listings in COVID-19 Reality



NOTICE 
This is a moving target & 

different based on your location.



Link to this Resource found at: 
thepaperlessagent.com/covid19

Address Current 
Sellers’ Concerns

http://thepaperlessagent.com/covid19


Link to this Resource found at: 
thepaperlessagent.com/covid19

Address Current 
Sellers’ Concerns

http://thepaperlessagent.com/covid19


Tips from Ted 
Williams 

(Urbane Realty Group,  
Portland OR)



Focus & Prepare For 
What You Can





Your Pre-Listing Packet
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Tips from 
Christopher 

Dean 
(Representing the Monica Foster 

Team, a Top Houston Team)



Your Virtual Listing 
Presentation



Tech Cost

Zoom Free (up to 40 mins) 
$14.99 / month

Google Hangouts Free

GotoMeeting $12 / month

Virtual Meeting Tools



Virtual Meeting Tips
• Well-Lit Room 

• Do a test with 
someone 

• Background 

• Shot composition



Wise Real 
Estate



DISCOVERY INSPECTION MARKETING 
PROPOSAL HOME VALUATION MARKETING 

AGREEMENT

THE CREATH PARTNERS PROCESS



WHY
CHOOSE



Garry Creath | Chris Scott

OUR LEADERSHIP TEAM



FIVE
STAR

P R O M I S E



AWARDS + ACCOMPLISHMENTS

INMAN INNOVATOR AWARD
Named the most Innovative  

Brokerage in the U.S.

iPAD POWER USERS
GoodLife Luxury is the only real estate firm 

in the world featured by Apple

EVERNOTE AMBASSADOR
Named as the official  

Real Estate Ambassador 



48 DAYS
98.25%

24 DAYS

CREATH PARTNERS
AUSTIN REAL ESTATE

VS.

CPAustin Real Estate

101.7%
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THE

PLAN



STAGING + PHOTOGRAPHY

Before After
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PRICING + PREPARATION

PRICE

Over-Priced

Poor ConditionPREPARATION
Appropriately Priced

Pristine Condition
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PRE-LAUNCH CAMPAIGNSli
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MARKETING CAMPAIGNSli
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SOCIAL MEDIASli
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NATIONAL AGENT NETWORK



FIVE STAR RESPONSE



CREATHREALESTATE.COM

Wise Real 
Estate

http://CREATHREALESTATE.COM


THEPAPERLESSAGENT.COM/COVID19
DOWNLOAD PDF:



Tips from  
Mary Anglin 

(United Real Estate,  
West Covina CA)



Engaging Buyers



Welcome to the 
Creath Partners

Client Presentation

Created For: Jim Barnes
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A little about me…

Garry Creath
LICENCED REALTOR®

I STRONGLY recommend Creath Partners real 
estate to EVERYONE Real estate is both 
attractive and highly adaptable. Thanks guys, 
keep up the good work!   

- Carl H.

“
” 

Real estate was worth a fortune to my company. 
Thank You! We've used real estate for the last 
five years. Wow what great service, I love it! 

- Lisa K.

“
” 



Home Buying Process
Creath Partners

Whether you’re buying your first home, moving up, or right-sizing, we’ll help you navigate the 
home buying process so you can feel confident about your move.

2 31 54
Discovery Finance &

Buying Power
Property Search Offers &

Negotiation
Close & Move



Your buying power is comprised of the total amount of money you have 

available each month for a mortgage payment. This means the money you 

have each month after fixed bills and expenses. Any money you’ve saved 

for a down payment, the proceeds from the sale of your current home, if 

applicable, and the amount of money you’re qualified to borrow all impact 

your buying power as well. 

If you’re in the market for a new home or investment property, one of the first 

questions you’ll probably ask is, “What can we afford?” Many buyers become so 

caught up in how much they can afford that they don’t realize their total buying 

power—that is, the total amount of purchasing potential they actually have.

Financing & Buying Power
YOUR OPTIONS & LEVERAGE
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MEDIAN PRICE FOR  
SINGLE-FAMILY HOME
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2017 2018 2019 2020

$334,702
3%

Market Update

$334,702

SINGLE-FAMILY
HOMES SOLD

3% NO 
CHANGE

AVERAGE NUMBER OF 
DAYS SPENT ON  

THE MARKET

$1.4
BILLION

TOTAL DOLLAR VOLUME 
OF SINGLE-FAMILY 
PROPERTIES SOLD

3%
NO 

CHANGE

AVERAGE NUMBER OF 
DAYS SPENT ON  

THE MARKET

3% 3% 3%

3,901 3,901 3,901

SINGLE -FAMILY HOME 
LISTINGS ON THE MARKET

46
DAYS

2.7
MONTHS

Creath Partners



Property Search
Find your dream home like never before



• Residential Property Sales & Service
• First Time Buyer Programs
• Move-up Buyer Services
• Luxury Home Services
• Vacation Rental Purchasing
• Real Estate Investment Advising
• Home Value Analysis
• Home Improvement Recommendations
• Real Estate Marketing & Promotion
• Contractor & Service Provider Referrals

Since I specialize in helping buyers & sellers in our market achieve their real 

estate goals, there’s a broad of variety of services you have available. As my 

client, you’re entitled to all the services & benefits me and my firm have to offer. 

Services & Benefits
Creath Partners
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You Can count on Me to…

Keep You Up to Date 
on the Market

Find You Homes 
Matching Your Criteria

Negotiate the Best 
Deal We Can Get

Avoid the Pitfalls of 
Buying a Home

Take Fiduciary 
Responsibility

Creath Partners
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Documents & Forms
Provided you think we are a good fit, there’s some paperwork for us to 

review so I can get to work on your behalf!



Thank You!
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